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We’re  bes t  known as  the specia l i s t s  in  f inancia l  recru i tment .  And now 
a few other  th ings . . .

F rom newcomers  th rough to  indus t ry  champions  –  we source 
candidates  at  a l l  leve l s  across  our  f i ve  core  d iv i s ions .  Wi th in  these 
pages ,  d i scover  an i l lu s t rat ive  index  of  who we recru i t :
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Ready To  Work  Wi th  Us?

Our  Recru i tment  D iv i s ions

Accountancy & F inance Recru i tment

Of f ice Recru i tment

HR & Legal  Recru i tment

Market ing & Sa les  Recru i tment

Tech Recru i tment

i .  WHAT We Do

i i .  Contact  Us
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accountancy & f inance

recru i tment

From newcomers  th rough to  indus t ry 
champions  –  we source candidates
at  a l l  leve l s ,  inc lud ing:

·   F inance D i rector  /  CFO

·   FC /  Group Accountant

·   F inance Bus iness  Par tner

·   F inancia l  P lanner  /  Analys t

·   Weal th  Management

·   F inancia l  Adv isor

·   Management  /  Cos t  Accountant

·   Audi to r  /  Tax  /  T reasury

·   Payro l l  /  Payro l l  Manager

·   Accountant  /  Bookkeeper

·   Accounts  Ass i s tant  /  Credi t  Cont ro l

·   C ler ica l  F inance Clerk

·   PLUS  so  much more…

i .  W H A T  W e  D o
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People  take the i r  money se r ious ly .

Handing over  cont ro l  o f  the company 
pur se  s t r ings  i s  the ul t imate tes t  o f 
t rus t .

In tegr i ty .  S tab i l i t y .  Innovat ion .

The qua l i t ies  that  separate  great 
accountants  f rom the good ones .

Qual i t ies  our  c l ient s  want .

In  response,  Pau l  M i tche l l  Assoc iates 
has  spent  more than th ree-decades 
cu l t ivat ing a  s te r l ing  reputat ion  as 
the preeminent  specia l i s t s  in  f inancia l 
recru i tment .

Forming the bedrock  of  our  bus iness , 
we have banked las t ing success 
fo r  our  c l ient s  by  inves t ing on ly  in 
candidates  o f  the  h ighes t  va lue.

In  p r io r i t i s ing  our  c l ient s ’  long- te rm 
monetary  in te res t s ,  we max imi se  the i r 
re tu rn  on inves tment .

Who We Recru i t“Money Matter s”
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of f ice

recru i tment

From newcomers  th rough to  indus t ry 
champions  –  we source candidates
at  a l l  leve l s ,  inc lud ing:

·   CEO /  Managing D i rector

·   Non-Exec D i rector

·   Company Secretary

·   Of f ice Manager  /  Team Leader

·   P rocurement  /  Supply  Chain

·   P roduct ion  P lanner  /  Scheduler

·   Operat ions  Log is t ics

·   Buyer  /  P ro ject  Manager

·   Arch i tect  /  Des igner  /  QS

·   Es ta te  Agent  /  Surveyor

·   Personal  Ass i s tant  /  Recept ion is t

·   Admin is t ra t ion  /  Cus tomer  Serv ice

·   PLUS  so  much more…

i .  W H A T  W e  D o
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A key  quest ion  when h i r ing  i s  th i s :  does 
th i s  person share  our  v i s ion?

Ef fect ive  operat iona l  suppor t  re l ies 
heav i l y  upon a candidates ’  shared 
be l ie f  in  our  c l ient s ’  ob ject ives  – 
regard less  o f  whether  they  are  jun io r 
o r  sen io r  team members .

We unders tand the impor tance of  how 
the  r ight  f i t  i s  essent ia l  fo r  a  bus iness 
to  prosper .

F rom the unsung heroes  to  f igureheads 
–  and everyone between –  our  c l ient s 
want  the i r  teams to  share  in  the i r  goa l s 
and successes .

Leverag ing our  exper ience across 
mu l t ip le  sector s ,  Of f ice recru i tment 
makes  up one of  our  la rges t ,  most  in -
demand d iv i s ions  –  second on ly  to 
Accountancy & F inance.

Who We Recru i t“Your  Bus iness  At  Work”
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hr  & lega l

recru i tment

From newcomers  th rough to  indus t ry 
champions  –  we source candidates
at  a l l  leve l s ,  inc lud ing:

·   D i rector  o f  Human Resources

·   HR  Bus iness  Par tner  /  Ass i s tant

·   Head o f  Compl iance /  Legal

·   Char te red So l ic i to r

·   Legal  Secretary  /  Para legal

·   Lead D ig i ta l  T rans format ion

·   Learn ing & Development

·   Payro l l  Of f icer  /  Specia l i s t

·   Benef i t s  /  Rewards  Analys t

·   Employee Re lat ions  /  Adv isor

·   Ta lent  Acquis i t ion  /  Recru i tment

·   Change Management

·   PLUS  so  much more…

i .  W H A T  W e  D o
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A fami l ia r  quest ion  most  bus inesses 
face i s  th i s :  how do we at t ract  –  and 
re ta in  –  the  r ight  people?

Our  most  success fu l  c l ient s  answer  th i s 
cha l lenge by  ba lanc ing employee 
wel fa re  w i th  s t rateg ic  ob ject ives .

The best  HR funct ions  se rve as  an 
empathet ic ,  t rus ted adv i se r  fo r  both 
s taf f  and management .

They recogn i se  & promote ta lent , 
p rov ide compet i to r  and market 
ana lys i s ,  fos te r  t rus t  th rough 
t ransparency,  inves t  in  s taf f  fu tu res , 
mainta in  compl iance and encourage 
adaptat ion .

And i t  pays  to  l i s ten  to  them.

Pau l  M i tche l l  Assoc iates  know the 
benef i t  o f  e f fect ive  human re lat ions .

I t  i s  our  bus iness  a f te r  a l l .

Who We Recru i t“T rus ted Adv i so r s”
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market ing & sa les

recru i tment

From newcomers  th rough to  indus t ry 
champions  –  we source candidates
at  a l l  leve l s ,  inc lud ing:

·   Market ing D i rector  /  Consu l tant

·   Head o f  Sa les  /  Te r r i to ry  D i rector

·   B rand & Communicat ions  Manager

·   Event  Manager  /  Publ ic  Re la t ions

·   Techn ical  Sa les  /  Suppor t  Rep

·   D ig i ta l  /  Market ing Coord inator

·   Graphic  Des igner  /  CGI

·   Copywr i te r  /  Content  Creator

·   PPC /  SEO /  SEM /  UX Specia l i s t

·   P la t fo rm Manager  /  E-Commerce

·   Soc ia l  Media  Manager

·   Data  Analys t  /  Researcher

·   PLUS  so  much more…
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Success fu l  people  –  and the i r  b rand – 
need a vo ice.  An authent ic  vo ice  that 
i s  engaging,  in fo rmat ive  and re levant 
to  the i r  ta rget  aud ience.

Wi thout  th i s ,  a  g reat  p roduct  o r  se rv ice 
w i l l  fa i l .  In  a  compet i t i ve  marketp lace, 
the message must  a l so  be un ique.

In  bus iness ,  i t  i s  use less  to  be a 
creat ive ,  o r ig ina l  th inker  un less  you 
can a l so  se l l .

Our  c l ient s  want  e f fect ive  campaigns 
w i th  measurab le  resu l t s .  Never  a r t  fo r 
a r t ’ s  sake.  They want  to  know what 
works…  and cruc ia l l y ,  what  doesn’ t .

Pau l  M i tche l l  Assoc iates  know how 
v i s ionary  marketer s  c reate va lue by 
cu l t ivat ing demand.

We unders tand how sa les  champions 
conver t  a  ca l l - to -act ion  in to  prof i t 
th rough d i rect  re lat ionsh ips .  These are 
jus t  some of  the qua l i t ies  we seek .

Who We Recru i t“Cu l t ivate  Demand”
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tech

recru i tment

From newcomers  th rough to  indus t ry 
champions  –  we source candidates
at  a l l  leve l s ,  inc lud ing:

·   Head o f  I T

·   Research /  Technical  Lead

·   C loud Sys tem /  Data Arch i tect

·   Implementat ion  Consu l tant  /  T ra iner

·   P ro ject  Manager  /  Tech Suppor t

·   Bus iness  /  Sys tems Analys t

·   So f tware Engineer  /  Tes ter

·   Network  /  Secur i ty  Specia l i s t

·   Web Analy t ics  /  Developer

·   P la t fo rm Manager

·   So f tware /  Mobi le  App Developer

·   Database Admin is t ra tor

·   PLUS  so  much more…
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One of  our  c l ient s ’  g reates t  cha l lenges 
i s  th i s :  how do we s tay  re levant  w i th 
our  ta rget  users?

Game-changing deve lopments  in 
automat ion,  communicat ion  and 
e-commerce ( to  name a few)  have 
d i s rupted and redef ined ent i re  sector s .

And the speed of  innovat ion  i s 
p rofound.

Our  c l ient s  want  the too ls  to  t rack , 
ana lyse  and ut i l i se  the i r  data bet te r . 
To  max imi se  ef f ic iency v ia  in tegrated 
sys tems and appl icat ions .

They need h igh ly  sk i l led spec ia l i s t s  who 
exce l  in  p rov id ing s t rateg ic  ins ight .

In  response,  Pau l  M i tche l l  Assoc iates 
networks  w i th  tech personne l  o f 
except iona l  ab i l i t y ;  be i t  fo r  our 
c l ient s ’  p ro jects  o r  permanent  I T 
so lu t ions .

Who We Recru i t“Empower ing Data”
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D i scover  WHY We Ex i s t  and HOW We Recru i t  v ia  our  accompany ing 
brochure .  Shou ld  you have any quest ions  that  cannot  be answered 
here ,  p lease te lephone us  and we’ l l  be happy to  he lp .

Here’s  how you can f ind us  and get  in  touch:

Become A S ignature  Par tner

Paul  Mi tchel l  Associates

57  Regent  Road,  Le ices te r ,  LE1  6YF

+44  (0)116  254  9404

of f ice@paulmi tche l las soc.co.uk

www.pau lmi tche l las soc.co.uk

New Bus iness  Enqu i r ies

Soc ia l
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